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Culture involves the products of a society. A society shares a culture.
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Material culture examples: tools, jewelry, pottery, clothing, and furniture
Nonmaterial culture examples: political opinions, religious beliefs, and marriage 
patterns
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Football: material=ball, pads, whistles; nonmaterial=rules, cheers
School: material=books, computers, desks; nonmaterial=behaviors, valuing grades
Restaurant: material: dishes, cash register, booths; nonmaterial=customary behaviors, 
valuing good service, expecting to pay
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Examples: Words: chair, tomorrow, hope
Gestures: wave, salute
Visual images: tattoos, logos
Physical objects: cross or wedding ring 
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Veil can be a symbol of respect or domination.
Confederate flag is a source of pride or offense.
“Green” is not used to mean environmentally responsible. 
Discussion: Should nativity scenes by allowed in public places at Christmastime? 
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Discussion: How does language make us human?
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Discussion: Is it acceptable to use racist or sexist terms to describe oneself or one’s 
group? Is there anything wrong with the traditional use of language such as 
businessman, chairman, mailman, or mankind? Is it acceptable to use he to refer to 
individuals who may be male or female?
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Examples of answers: black mood, black hats; whitewash, white as symbol of purity
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Values are Achievement and success - U.S. culture stresses personal achievement, especially 
occupational success.

Activity and work - Americans want to “make things happen.” They respect people who are 
focused and disciplined in their jobs, and assume that hard work will be rewarded.

Humanitarianism - U.S. society emphasizes concern for others, helpfulness, kindness, and 
offering comfort and support.

Efficiency and practicality - Americans emphasize technological innovation, up-to-dateness, 
practicality, and getting things done.

Progress - Americans focus on the future rather than the present or the past.

Material comfort - Americans want new products and services. Many work hard to pay for fancy 
new cars, and dream vacations (even if they can not afford them).

Freedom and equality - Countless U.S. documents affirm freedom of speech, freedom of press, 
and freedom of worship.

Conformity - Most people do not want to be labeled as “strange,” “peculiar,” or “different.” They 
conform because they want to be accepted, liked, and promoted.

Democracy - Provides the average U.S. citizen with equal political rights. It emphasizes equality, 
freedom, and faith in the people rather than giving power to a monarch, dictator, or emperor.

Individualism - U.S. culture values each person’s development. Thus, people often encourage 
children to be independent, creative, self-directed, self-motivated and spontaneous. 
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Examples: folkways: eat with a fork; cover your mouth when you cough; dress in style
Mores: Don’t murder; cover genitals in public

Identify whether it is a folkway or more.

Drive at or below the speed limit.

Protect children from physical harm.

Don’t cheat on your spouse.

Chew with your mouth closed.
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Laws may reflect either mores or folkways. 
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Example: Many people exceed the speed limit. 
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Discussion: In what ways is ethnocentrism functional? In what ways is ethnocentrism 
dysfunctional? In what ways is cultural relativism functional? 
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Discussion: Is cultural pluralism good for a society? Why or why not?
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Discussion: How are we influenced by television? By advertising? By music? By 
clothing fashions? 
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Diffusion is not the same as cultural imperialism. 
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Similar beliefs: functionalism
Culture benefits: conflict
Core values: functionalism
Women and men: feminism
Language: interactionism 
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